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ABSTRAK 

Kepuasan pelanggan menjadi faktor penting untuk memastikan pengunjung 

merasakan kepuasan sesuai harapan pelanggan. Jenis penelitian yang digunakan adalah 

kuantitatif dengan pendekatan Metode penelitian survey yang dilakukan pada populasi, 

dengan menggunakan analisis regresi linear berganda. Untuk metode pengumpulan data 

dengan memberikan kuesioner pada Pengunjung Curug Cilember, dan untuk teknik 

pengambilan sampling dengan menggunakan sampling purposive sampling. Adapun  

sampel tersebut berjumlah 100 responden. Hasil koefisien determinasi menunjukan 

bahwa 62,1% faktor-faktor Kepuasan Pelanggan dapat dijelaskan oleh Kualitas Pelayanan, 

Promosi, Fasilitas dan Harga, sedangkan sisanya 37,9%    di jelaskan oleh faktor lain yang 

tidak diteliti dalam penelitian ini. Sedangkan hasil uji f menunjukan bahwa secara 

simultan variabel Kualitas Pelayanan, Promosi, Fasilitas dan Harga secara simultan 

berpengaruh signifikan terhadap Kepuasan Pelanggan Curug Cilember dengan hasil 

analisis yaitu nilai Fhitung (41,498) > Ftabel (2,700). Hasil uji t menunjukan bahwa hasil 

analisis variabel Kualitas Pelayanan thitung (5,941), variabel Promosi thitung (2,849), 

variabel Fasilitas thitung (2,518) dan variable Harga thitung (2,165) di mana ttabel 

(1,661) maka secara parsial variabel tersebut berpengaruh signifikan terhadap Kepuasan 

Pelanggan Curug Cilember. 

Kata kunci : Kualitas Pelayanan, Promosi, Harga, Kepuasan Pelanggan. 

 

ABSTRACT 

Customer satisfaction is an important factor to ensure that visitors feel satisfied 

according to customer expectations. The type of research used is quantitative with a 

survey research method approach conducted on the population, using multiple linear 

regression analysis. For the data collection method by providing questionnaires to 

Cilember Waterfall Visitors, and for sampling techniques using purposive sampling. 

The sample amounted to 100 respondents. The results of the determination coefficient 

showed that 62.1% of Customer Satisfaction factors could be explained by Service 

Quality, Promotion, Facilities and Price, while the remaining 37.9% were explained by 

other factors that were not studied in this study. Meanwhile, the results of the f test 

showed that simultaneously the variables of Service Quality, Promotion, Facilities and 

Price simultaneously had a significant effect on Curug Cilember Customer Satisfaction 

with the results of the analysis, namely the value of Fcal (41,498) > Ftable (2,700). The 

results of the t-test showed that the results of the analysis of the variable Quality of 

Service (5.941), the variable of Promotion (2.849), the variable of the Facility (2.518) 

and the variable of the price of the table (2.165) where the table (1.661) partially had a 

significant effect on Customer Satisfaction of Curug Cilember. 
Keywords: Service Quality, Promotion, Price, Customer Satisfaction. 
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