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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh promosi dan lokasi terhadap 

keputusan pembelian konsumen di gerai Alfamidi Super Cipayung. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei melalui penyebaran 

kuesioner kepada 100 responden yang merupakan pelanggan dan konsumen 

Alfamidi Super Cipayung. Teknik analisis data yang digunakan adalah regresi linier 

berganda, uji validitas, uji reliabilitas, uji asumsi klasik, dan uji hipotesis. Hasil 

penelitian menunjukkan bahwa baik variabel promosi maupun lokasi berpengaruh 

signifikan secara parsial maupun simultan terhadap kepuasan pelanggan. 

Berdasarkan hasil uji t, promosi dan lokasi memiliki nilai signifikansi< 0,05, yang 

berarti masing-masing memiliki pengaruh signifikan secara parsial. Nilai R Square 

sebesar 0,530 menunjukkan bahwa kedua variabel independen secara bersama- 

sama mampu menjelaskan 53% variasi dalam keputusan pembelian. Dengan 

demikian, perusahaan mampu mengoptimalkan promosi, lokasi terhadap keputusan 

pembelian. 

 

Kata Kunci: Promosi, Lokasi dan Keputusan Pembelian di Gerai Alfamidi. 
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ABSTRACT 

This study aims to analyze the influence of promotion and location on consumer 

purchasing decisions at Alfamidi Super Cipayung outlets. This study uses a 

quantitative approach with a survey method by distributing questionnaires to 100 

respondents who are customers and consumers of Alfamidi Super Cipayung. The 

data analysis techniques used are multiple linear regression, validity test, reliability 

test, classical assumption test, and hypothesis test.The results of the study indicate 

that both promotion and location variables have a significant effect partially and 

simultaneously on customer satisfaction. Based on the results of the t-test, 

promotion and location have a significance value of <0.05, which means that each 

has a significant effect partially. The R Square value of 0.530 indicates that the two 

independent variables together are able to explain 53% of the variation in 

purchasing decisions. Thus, the company is able to optimize the influence of 

promotion, location on purchasing decisions. 

 

Keywords: Promotion, Location and Purchasing Decisions at Alfamidi Outlets. 
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