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Judul Skripsi	: Pengaruh Persepsi Harga, Kualitas Produk, Dan Suasana
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Abstrak

Penelitian ini bertujuan untuk menganalisis pengaruh persepsi harga, kualitas produk, dan suasana cafe terhadap kepuasan pelanggan pada Sebar Kopi Kota Depok. Penelitian ini dilatarbelakangi oleh meningkatnya persaingan coffee shop di Kota Depok dan fluktuasi omzet Sebar Kopi yang menunjukkan pentingnya peningkatan kepuasan pelanggan. Penelitian menggunakan metode kuantitatif dengan pendekatan deskriptif dan verifikatif. Populasi penelitian adalah seluruh pelanggan Sebar Kopi, dengan sampel sebanyak 100 responden yang dipilih menggunakan teknik purposive sampling. Data dikumpulkan melalui kuesioner berskala Likert dan dianalisis menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, regresi linear berganda, koefisien determinasi, uji t, dan uji F dengan bantuan IBM SPSS Statistics.
Hasil penelitian menunjukkan bahwa secara parsial Persepsi Harga (X₁) berpengaruh signifikan terhadap Kepuasan Pelanggan (Y) dengan nilai thitung = 5,182 > ttabel = 1,984 dan Sig. = 0,000 < 0,05. Kualitas Produk (X₂) tidak berpengaruh signifikan terhadap kepuasan pelanggan dengan nilai thitung = 1,537 < ttabel = 1,984 dan Sig. = 0,128 > 0,05. Sementara itu, Suasana Cafe (X₃) berpengaruh signifikan terhadap kepuasan pelanggan dengan nilai thitung = 5,212 > ttabel = 1,984 dan Sig. = 0,000 < 0,05, serta merupakan variabel yang paling dominan dengan koefisien regresi sebesar 0,418. Secara simultan, Persepsi Harga, Kualitas Produk, dan Suasana Cafe berpengaruh signifikan terhadap Kepuasan Pelanggan dengan nilai Fhitung = 72,018 > Ftabel = 2,70 dan Sig. = 0,000 < 0,05. Nilai Adjusted R Square sebesar 0,683 menunjukkan bahwa ketiga variabel independen mampu menjelaskan 68,3% variasi kepuasan pelanggan, sedangkan 31,7% sisanya dipengaruhi oleh faktor lain di luar penelitian. Berdasarkan hasil tersebut, Sebar Kopi disarankan untuk mempertahankan persepsi harga yang baik, meningkatkan konsistensi kualitas produk, serta terus mengembangkan suasana cafe karena menjadi faktor yang paling dominan dalam meningkatkan kepuasan pelanggan.

Kata Kunci  : Persepsi Harga, Kualitas Produk, Suasana Café,  Kepuasan Pelanggan.

Abstrak
This study aims to analyze the influence of price perception, product quality, and café atmosphere on customer satisfaction at Sebar Kopi in Depok City. The study was motivated by the increasing competition among coffee shops in Depok City and the fluctuation in Sebar Kopi's sales turnover, which indicates the importance of improving customer satisfaction. This research employed a quantitative method with descriptive and verificative approaches. The population consisted of all Sebar Kopi customers, with a sample of 100 respondents selected using the purposive sampling technique. Data were collected through a Likert-scale questionnaire and analyzed using validity and reliability tests, classical assumption tests, multiple linear regression analysis, the coefficient of determination, t-test, and F-test with the assistance of IBM SPSS Statistics.
The results showed that, partially, Price Perception (X₁) had a significant effect on Customer Satisfaction (Y), with a t-value of 5.182, which was greater than the t-table value of 1.984 (Sig. = 0.000 < 0.05). Product Quality (X₂) had no significant effect on customer satisfaction, with a t-value of 1.537, which was lower than the t-table value of 1.984 (Sig. = 0.128 > 0.05). Meanwhile, Café Atmosphere (X₃) had a significant effect on customer satisfaction, with a t-value of 5.212, which exceeded the t-table value of 1.984 (Sig. = 0.000 < 0.05), and was identified as the most dominant variable, with a regression coefficient of 0.418. Simultaneously, Price Perception, Product Quality, and Café Atmosphere had a significant effect on Customer Satisfaction, with an F-value of 72.018, which was greater than the F-table value of 2.70 (Sig. = 0.000 < 0.05). The Adjusted R Square value of 0.683 indicates that the three independent variables explain 68.3% of the variation in customer satisfaction, while the remaining 31.7% is explained by other factors not examined in this study. Based on these findings, Sebar Kopi is recommended to maintain a favorable price perception, improve the consistency of product quality, and continuously enhance its café atmosphere, as it is the most influential factor in increasing customer satisfaction.

Keywords: Price Perception, Product Quality, Café Atmosphere, Customer Satisfaction.
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