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Judul Skripsi  : Pengaruh Kualitas Konten, Interaksi Host Dan Promosi Live
TikTok Terhadap Keputusan Pembelian Jeans Pembelian
Jeans Liemidas

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas konten, interaksi host, dan
promosi live TikTok terhadap keputusan pembelian Jeans Liemidas. Penelitian ini
menggunakan metode kuantitatif dengan pendekatan deskriptif. Teknik pengumpulan data
dilakukan melalui penyebaran kuesioner kepada 100 responden konsumen Jeans Liemidas
dengan menggunakan teknik purposive sampling. Analisis data dilakukan menggunakan
uji validitas, uji reliabilitas, uji as umsi klasik, analisis regresi linear berganda, uji t, uji F,
dan koefisien determinasi dengan bantuan program Statistical Product and Service
Solutions (SPSS).

Hasil penelitian menunjukkan bahwa persamaan regresi linear berganda yang diperoleh
yaitu Y = 5,081 + 0,345X,: + 0,418X: + 0,428Xs. Hasil uji t menunjukkan bahwa variabel
kualitas konten memiliki nilai t_hitung sebesar 8,825 lebih besar darit_tabel 1,984 dengan
nilai signifikansi 0,000 < 0,05, sehingga berpengaruh positif dan signifikan terhadap
keputusan pembelian. Variabel interaksi host memiliki nilai t_hitung sebesar 7,807 lebih
besar dari t_tabel 1,984 dengan nilai signifikansi 0,000 < 0,05, sehingga berpengaruh
positif dan signifikan terhadap keputusan pembelian. Variabel promosi live TikTok
memiliki nilai t hitung sebesar 8,076 lebih besar dari t tabel 1,984 dengan nilai
signifikansi 0,000 < 0,05, sehingga berpengaruh positif dan signifikan terhadap keputusan
pembelian. Hasil uji F menunjukkan nilai F_hitung sebesar 70,344 lebih besar dari F_tabel
2,70 dengan nilai signifikansi 0,000 < 0,05, yang berarti kualitas konten, interaksi host, dan
promosi live TikTok secara simultan berpengaruh positif dan signifikan terhadap keputusan
pembelian. Nilai Adjusted R Square sebesar 0,678 menunjukkan bahwa kualitas konten,
interaksi host, dan promosi live TikTok mampu menjelaskan keputusan pembelian sebesar
67,8%, sedangkan sisanya sebesar 32,2% dipengaruhi oleh variabel lain di luar penelitian.
Variabel yang paling dominan memengaruhi keputusan pembelian adalah kualitas konten
dengan nilai Standardized Coefficients Beta sebesar 0,508.

Kata Kunci: Kualitas Konten, Interaksi Host, Promosi Live TikTok, Keputusan
Pembelian, Jeans Liemidas.
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Name :  Rizqi Novianti

NIM : 61201022009517

Title . The Effect Of Interaction, Content Quality And TikTok Live
Promotion On Liemidas Purchase Decision

ABSTRACT

This study aims to determine the influence of content quality, host interaction, and TikTok
live promotion on the purchase decision of Liemidas Jeans. This research employed a
quantitative method with a descriptive approach. Data were collected through
questionnaires distributed to 100 respondents who were consumers of Liemidas Jeans using
a purposive sampling technique. Data analysis was conducted using validity tests,
reliability tests, classical assumption tests, multiple linear regression analysis, t-test, F-
test, and coefficient of determination analysis with the assistance of the Statistical Product
and Service Solutions (SPSS) program.

The results showed that the multiple linear regression equation obtained was Y = 5.081 +
0.345X: + 0.418X> + 0.428X;. The t-test results indicated that the content quality variable
had a t-value of 8.825, which was greater than the t-table value of 1.984, with a significance
value of 0.000 < 0.05, indicating a positive and significant effect on purchase decisions.
The host interaction variable had a t-value of 7.807, which was greater than the t-table
value of 1.984, with a significance value of 0.000 < 0.05, indicating a positive and
significant effect on purchase decisions. The TikTok live promotion variable had a t-value
of 8.076, which was greater than the t-table value of 1.984, with a significance value of
0.000 < 0.05, indicating a positive and significant effect on purchase decisions. The F-test
results showed an F-value of 70.344, which was greater than the F-table value of 2.70, with
a significance value of 0.000 < 0.05, indicating that content quality, host interaction, and
TikTok live promotion simultaneously have a positive and significant effect on purchase
decisions. The Adjusted R Square value of 0.678 indicates that content quality, host
interaction, and TikTok live promotion are able to explain 67.8% of purchase decisions,
while the remaining 32.2% is influenced by other variables outside the scope of this study.
The most dominant variable affecting purchase decisions was content quality, with a
Standardized Coefficients Beta value of 0.508.

Keywords: Content Quality, Host Interaction, TikTok Live Promotion, Purchase
Decision, Liemidas Jeans.
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