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ABSTRAK 

 

FAISAL ABDURRAHMAN. NIM 2412008262. Pengaruh Bauran Pemasaran 

Terhadap Keputusan Pembelian Coffee UD. Djaya Taman Malabar Kota 

Bogor.  

 

Bisnis coffee shop merupakan salah satu jenis usaha dalam dunia jasa boga telah 

mengalami perkembangan yang sangat pesat dan menjadi lifestyle atau gaya hidup 

bagi penikmatnya di Indonesia. Banyaknya gerai kopi di Kota Bogor membuat para 

pelaku usaha di bidang coffee shop berlomba-lomba melakukan inovasi dalam produk 

dan juga konsep ruangannya. selain kualitas produk dan harga yang perlu diperhatikan, 

aspek promosi dan lokasi merupakan elemen penting yang harus di perhatikan oleh 

seorang pelaku bisnis agar dapat memenangkan persaingan. 

 

Tujuan penelitian ini adalah untuk mengetahui pengaruh kualitas produk, harga, 

promosi dan lokasi terhadap keputusan pembelian coffee UD. Djaya Taman Malabar 

Kota Bogor. Jenis penelitian ini yang digunakan adalah penelitian kuantitatif dengan 

metode penelitian berupa pengumpulan data menggunakan kuesioner. Model analisis 

data yang digunakan adalah analisis regresi linier berganda. Pemilihan sampel 

dilakukan dengan cara convenience sampling. Adapun sampel tersebut berjumlah 100 

responden, dengan menggunakan analisis regresi linier berganda. 

 

Hasil uji regresi menunjukkan bahwa 43,9% faktor-faktor keputusan pembelian dapat 

dijelaskan oleh kualitas produk, harga, promosi dan lokasi sedangkan 56,1% 

dijelaskan oleh faktor-faktor lain yang tidak diteliti dalam penelitian ini. Sedangkan 

hasil uji F menunjukkan secara simultan variabel kualitas produk, harga, promosi dan 

lokasi secara serempak berpengaruh signifikan terhadap keputusan pembelian dengan 

hasil analisis, yaitu Nilai Fhitung (20,344) > Dari Ftabel = (2,47). Hasil uji t menunjukkan 

bahwa variabel kualitas produk menunjukkan hasil analisis thitung (3,075). Lalu untuk 

variabel promosi menunjukkan hasil analisis thitung (2,693) dan variabel lokasi 

menunjukkan hasil analisis thitung (3,623) dimana ttabel (1,985) maka secara parsial 

ketiga variabel tersebut berpengaruh signifikan terhadap keputusan pembelian produk 

coffee UD. Djaya Taman Malabar Kota Bogor. Adapun variabel harga tidak 

berpengaruh signifikan terhadap keputusan pembelian produk coffee UD. Djaya 

Taman Malabar Kota Bogor, dengan hasil analisis thitung (0,255). Variabel dominan 

yang mempengaruhi keputusan pembelian produk coffee UD. Djaya Taman Malabar 

Kota Bogor adalah lokasi. 

 

Kata kunci : Kualitas Produk, Harga, Promosi, Lokasi, Keputusan Pembelian 
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ABSTRACT 

 

FAISAL ABDURRAHMAN. NIM 2412008262. The Influence of Marketing Mix 

on Purchasing Decision UD. Djaya Malabar Coffee in Bogor city. 

 

The coffee shop business is one type of business in the world of food service has 

experienced very rapid development and has become a lifestyle for its connoisseurs 

in Indonesia. The number of coffee outlets in Bogor City makes business actors in the 

field of coffee shops compete to innovate in products and also the concept of the 

room. In addition to product quality and price that need to be considered, 

promotional and location aspects are important elements that must be considered by 

a business person in order to win the competition. 

 

The purpose of this study is to determine the influence of product quality, price, 

promotion and location on the decision to purchase UD coffee. Djaya Taman Malabar, 

Bogor City. This type of research used is quantitative research with a research method 

in the form of data collection using questionnaires. The data analysis model used is 

multiple linear regression analysis. Sample selection was carried out by convenience 

sampling. The sample totaled 100 respondents, using multiple linear regression 

analysis.  

 

The results of the regression test showed that 43.9% of the purchasing decision factors 

could be explained by product quality, price, promotion and location while 56.1% 

were explained by other factors that were not examined in this study. Meanwhile, the 

results of the F test showed that simultaneously the variables of product quality, price, 

promotion and location simultaneously had a significant effect on the purchase 

decision with the results of the analysis, namely the value of Fcal (20.344) > from 

Ftable = (2.47). The results of the t-test showed that the product quality variable 

showed the results of the calculation analysis (3.075). Then for the promotion variable 

showing the results of the calculation analysis (2,693) and the location variable 

showing the results of the calculation analysis (3,623) where the table (1,985) partially 

these three variables have a significant effect on the decision to purchase UD coffee 

products. Djaya Taman Malabar, Bogor City. The price variable does not have a 

significant effect on the purchase decision of UD coffee products. Djaya Taman 

Malabar, Bogor City, with the results of the calculation analysis (0.255). The dominant 

variable that affects the purchase decision of UD coffee products. Djaya Taman 

Malabar, Bogor City is the location.  

 

Keywords : Product Quality, Price, Promotion, Location, Purchasing Decision 
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