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ABSTRAK 
 

 

NUR FITRIANI LARASATI. NIM 2412008344. Pengaruh Kualitas Produk, 

Harga, Promosi Dan Kualitas  Pelayanan Terhadap Keputusan Pembelian 

Basreng All Food Boxque. 
 

 

Strategi pemasaran tidak hanya menjadi alat untuk meningkatkan penjualan tetapi juga 

sebagai sarana untuk membangun hubungan yang berkelanjutan dengan konsumen, 

memperkuat loyalitas pelanggan, dan memastikan kelangsungan bisnis jangka 

panjang. Data dari Kementerian Koordinator Bidang Perekonomian dan Badan Pusat 

Statistik menunjukkan kontribusi signifikan UMKM terhadap Produk Domestik Bruto 

(PDB) dan penyerapan tenaga kerja di Indonesia dan Jawa Barat. Seiring pertumbuhan 

ini, strategi pemasaran yang efektif menjadi kunci dalam menjaga daya saing dan 

memperkuat pengaruh terhadap konsumen. UMKM seperti Basreng All Food Boxque 

merupakan contoh sukses, di mana aspek kualitas produk, harga, promosi, dan kualitas 

layanan menjadi krusial dalam mempertahankan eksistensi dan menciptakan dampak 

positif di pasar yang dinamis. Keputusan pembelian konsumen dipengaruhi oleh 

faktor-faktor tersebut, termasuk kualitas produk, harga yang bersaing, promosi 

strategis, dan kualitas layanan.  

 

Tujuan dari penelitian ini adalah untuk mengetahui dan menganalisis Pengaruh 

kualitas produk, harga, promosi, dan kualitas terhadap keputusan pembelian Basreng 

All Food Boxque. Penelitian ini menggunakan pendekatan metode kuantitatif dengan 

metode penelitian berupa pengumpulan data menggunakan kuesioner. Data dianalisis 

menggunakan teknik regresi linier berganda dengan SPSS, melibatkan uji validitas, 

reliabilitas, uji asumsi klasik, serta uji hipotesis (uji F, uji t, dan koefisien determinasi). 

Data yang diperoleh dari 100 responden melalui teknik analisis regresi. Analisis ini 

bertujuan untuk menyimpulkan hubungan antara variabel independen (kualitas 

produk, harga, promosi, kualitas pelayanan) dengan variabel dependen (keputusan 

pembelian). 

 

Hasil dari uji regresi menunjukan bahwa 42,1% factor-faktor keputusan pembelian 

dapat dijelaskan oleh kualitas produk, harga, Promosi dan kualitas pelayanan 

sedangkan sisanya 57,9% dijelaskan oleh variabel lain yang tidak diteliti dalam 

penelitian ini. Sedangkah hasil uji F serempak berpengaruh positif dan signifikan 

terhadap keputusan membeli dengan hasil analisis yaitu nilai Fhitung (17,258) > Ftabel 

(2,27). Hasil uji t menunjukan bahwa variabel kualitas produk menunjukan nilai 

thitung (3,513) dimana nilai ttabel (1,984) maka secara parsial variabel tersebut 

berpengaruh positif dan signifikan. Sedangkan variabel kualitas produk dengan nilai 

thitung (1,672), promosi (1,815) dan kualitas pelayanan (0,613) tidak berpengaruh 

positif dan signifikan terhadap keputusan membeli di Basreg All Food Boxque 

dikarnakan nilai ttihung  < ttabel (1,985) Variabel yang dominan mempengaruhi 

keputusan pembelian di Basreng All Food Boxque adalah variabel harga. 
 

Kata kunci : kualitas produk, harga, promosi, kualitas pelayanan, keputusan 

pembelian 
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ABSTRACT 
 

 

NUR FITRIANI LARASATI. NIM 2412008344. The Influence of Product Quality, 

Price, Promotion and Service Quality on Purchasing Decisions for Basreng All 

Food Boxque. 
 

 

Marketing strategies are not only a tool to increase sales but also a means to build 

sustainable relationships with consumers, strengthen customer loyalty, and ensure 

long-term business continuity. Data from the Coordinating Ministry for Economic 

Affairs and the Central Statistics Agency shows the significant contribution of MSMEs 

to Gross Domestic Product (GDP) and labor absorption in Indonesia and West Java. 

Along with this growth, effective marketing strategies are key in maintaining 

competitiveness and strengthening influence on consumers. MSMEs such as Basreng 

All Food Boxque are a successful example, where aspects of product quality, price, 

promotion and service quality are crucial in maintaining existence and creating a 

positive impact in a dynamic market. Consumer purchasing decisions are influenced 

by these factors, including product quality, competitive prices, strategic promotions, 

and service quality. 

 

The aim of this research is to determine and analyze the influence of product quality, 

price, promotion and quality on purchasing decisions for Basreng All Food Boxque. 

This research uses a quantitative method approach. The research population involved 

Basreng All Food Boxque MSME consumers. In determining the sample, non-

probability sampling techniques were used with convenience and purposive sampling, 

with a sample size of 100 respondents. Data collection techniques involve 

questionnaires, documentation and literature study. Data were analyzed using multiple 

linear regression techniques with SPSS, involving validity, reliability, classical 

assumption tests, and hypothesis tests (F test, t test, and coefficient of determination). 

Data was obtained from 100 respondents through regression analysis techniques. This 

analysis aims to conclude the relationship between the independent variables (product 

quality, price, promotion, service quality) and the dependent variable (purchasing 

decisions) 

 

The results of the regression test showed that 42.1% of the purchasing decision factors 

could be explained by product quality, price, promotion and service quality while the 

remaining 57.9% were explained by other variables that were not examined in this 

study. Meanwhile, the results of the simultaneous F test have a positive and significant 

effect on the purchase decision with the results of the analysis, namely the value of 

Fcal (17.258) > Ftable (2.27). The results of the t-test showed that the product quality 

variable showed a tcount value (3.513) where the ttable value (1.984) partially had a 

positive and significant effect. Meanwhile, the product quality variables with a tcount 

value (1.672), promotion (1.815) and service quality (0.613) did not have a positive 

and significant effect on the purchase decision at Basreg All Food Boxque because the 

ttihung value < ttable (1.985) The dominant variable influencing the purchase 

decision at Basreng All Food Boxque was the price variable. 
 

Keywords: product quality, price, promotion, service quality, purchasing decisions 
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