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Judul Skripsi  : PERAN INFLUENCER MEDIA SOSIAL DAN 

PROGRAM DISKON TERHADAP KEPUTUSAN PEMBELIAN HIJAB 

MELALUI MARKETPLACE SHOPEE (Studi pada Konsumen Hijab Gen Z di 

Jakarta) 

Abstrak 

Penelitian ini bertujuan untuk menganalisis pengaruh influencer media sosial dan program 

diskon terhadap keputusan pembelian hijab oleh Gen Z melalui marketplace Shopee di 

DKI Jakarta. Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei 

melalui penyebaran kuesioner kepada 100 responden Gen Z yang berdomisili di lima 

wilayah DKI Jakarta. Teknik analisis data yang digunakan meliputi uji validitas, uji 

reliabilitas, regresi linear berganda, uji asumsi klasik, dan uji hipotesis. 

 

Hasil penelitian menunjukkan bahwa influencer media sosial berpengaruh positif dan 

signifikan terhadap keputusan pembelian hijab, dengan nilai koefisien sebesar 0,080 dan 

signifikansi 0,001. Program diskon juga berpengaruh positif dan signifikan terhadap 

keputusan pembelian, dengan koefisien sebesar 0,231 dan signifikansi 0,000. Secara 

simultan, kedua variabel tersebut berpengaruh signifikan terhadap keputusan pembelian 

hijab oleh Gen Z di DKI Jakarta, sebagaimana dibuktikan oleh nilai F hitung sebesar 

67,295 dengan signifikansi 0,000. Nilai Adjusted R Square sebesar 0,573 menunjukkan 

bahwa 57,3% variasi keputusan pembelian dapat dijelaskan oleh influencer media sosial 

dan program diskon, sedangkan sisanya dipengaruhi oleh faktor lain di luar model. 

 

Temuan ini menegaskan pentingnya peran promosi berbasis influencer serta strategi 

diskon dalam mempengaruhi perilaku pembelian konsumen Gen Z di platform 

marketplace seperti Shopee. 

 

Kata Kunci: Influencer, Program Diskon, Keputusan Pembelian, Shopee, Hijab, Gen Z 
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Thesis Title  : THE ROLE OF SOCIAL MEDIA INFLUENCERS AND 

DISCOUNT PROGRAMS ON HIJAB PURCHASING DECISIONS THROUGH 

THE SHOPEE MARKETPLACE (A STUDY ON GEN Z HIJAB CONSUMERS IN 

JAKARTA) 

Abstract 

This study aims to analyze the influence of social media influencers and discount 

programs on the purchasing decisions of hijabs by Generation Z through the Shopee 

marketplace in DKI Jakarta. The research uses a quantitative approach with a survey 

method, distributing questionnaires to 100 Gen Z respondents residing in the five 

administrative regions of DKI Jakarta. The data analysis techniques used include validity 

and reliability tests, multiple linear regression analysis, classical assumption tests, and 

hypothesis testing. 

 

The results show that social media influencers have a positive and significant effect on 

hijab purchasing decisions, with a regression coefficient of 0.080 and a significance value 

of 0.001. Discount programs also have a positive and significant effect, with a coefficient 

of 0.231 and a significance value of 0.000. Simultaneously, both variables significantly 

influence the purchasing decisions of hijabs among Gen Z in DKI Jakarta, as evidenced 

by an F-value of 67.295 and a significance level of 0.000. The Adjusted R Square value of 

0.573 indicates that 57.3% of the variation in purchasing decisions can be explained by 

social media influencers and discount programs, while the remaining 42.7% is influenced 

by other factors not included in the model. 

 

These findings highlight the importance of influencer-based promotions and discount 

strategies in shaping the purchasing behavior of Gen Z consumers on online 

marketplaces like Shopee. 

 

Keywords: Influencer, Discount Program, Purchasing Decision, Shopee Marketplace, 

Gen Z, Hijab 
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