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ABSTRAK 

 
Penelitian ini bertujuan untuk mengetahui pengaruh Harga, Kualitas Produk, dan 

Promosi terhadap Keputusan Pembelian di PT Catur Mitra Sejati Sentosa (Mitra 10). 

Metode penelitian yang digunakan adalah metode kuantitatif dengan teknik pengumpulan 

data melalui kuesioner yang disebarkan kepada 60 responden. Analisis data dilakukan 

menggunakan regresi linear berganda dengan bantuan program SPSS versi 25. 

Hasil penelitian menunjukkan bahwa secara simultan, variabel Harga, Kualitas Produk, 

dan Promosi berpengaruh signifikan terhadap Keputusan Pembelian. Secara parsial, 

hanya variabel Kualitas Produk yang berpengaruh signifikan terhadap Keputusan 

Pembelian. Sementara variabel Harga dan Promosi tidak berpengaruh signifikan secara 

parsial, meskipun promosi memiliki kecenderungan signifikan pada taraf 10%. Nilai 

koefisien determinasi (R²) sebesar 0.811 menunjukkan bahwa 81,1% variasi Keputusan 

Pembelian dapat dijelaskan oleh ketiga variabel tersebut. 

 

 

Kata Kunci: Harga, Kualitas Produk, Promosi, Keputusan Pembelian. 
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on Purchase Decision at PT Catur Mitra Sejati Sentosa (Mitra 10) 

 

ABSTRACT 

 
This study aims to determine the effect of Price, Product Quality, and Promotion 

on Purchase Decisions at PT Catur Mitra Sejati Sentosa (Mitra 10). The research method 

used is quantitative with data collection techniques through questionnaires distributed to 

60 respondents. Data analysis was performed using multiple linear regression analysis 

assisted by SPSS version 25. 

The results showed that simultaneously, the variables of Price, Product Quality, and 

Promotion have a significant effect on Purchase Decisions. Partially, only the Product 

Quality variable has a significant effect on Purchase Decisions. Meanwhile, the variables 

of Price and Promotion do not have a significant partial effect, although Promotion tends 

to be significant at the 10% level. The coefficient of determination (R²) value of 0.811 

indicates that 81.1% of the variation in Purchase Decisions can be explained by these 

three variables. 
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