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ABSTRAK 

NAMA :  TIA ANGGRAENI  

NIM   :  61201122009537  

Judul Skripsi : Pengaruh Citra Destinasi, Fasilitas Dan Kualitas Pelayanan 

Terhadap Kepuasan Pelanggan Di Gunung Geulis Camp Area. 

Penelitian ini bertujuan untuk menganalisis pengaruh citra destinasi, fasilitas, dan 

kualitas pelayanan terhadap kepuasan pelanggan di Gunung Geulis Camp Area. 

Metode penelitian menggunakan pendekatan kuantitatif dengan survei terhadap 90 

responden yang pernah berkunjung. Analisis data dilakukan menggunakan regresi 

linier berganda dengan bantuan SPSS. Hasil penelitian menunjukkan bahwa secara 

simultan citra destinasi, fasilitas, dan kualitas pelayanan berpengaruh signifikan 

terhadap kepuasan pelanggan. Secara parsial, fasilitas dan kualitas pelayanan 

berpengaruh signifikan, sedangkan citra destinasi tidak berpengaruh signifikan. 

Nilai R² sebesar 0,629 menunjukkan bahwa variabel independen menjelaskan 

62,9% variasi kepuasan pelanggan. 

 

Kata Kunci: Citra Destinasi, Fasilitas, Kualitas Pelayanan, Kepuasan Pelanggan 

 

Abstract 

This study aims to analyze the effect of destination image, facilities, and service 

quality on customer satisfaction at Gunung Geulis Camp Area. The research 

method used a quantitative approach with a survey of 90 respondents who had 

visited. Data were analyzed using multiple linear regression with the help of SPSS. 

The results showed that simultaneously destination image, facilities, and service 

quality had a significant effect on customer satisfaction. Partially, facilities and 

service quality had a significant effect, while destination image had no significant 

effect. The Adjusted R² value of 0.629 indicates that the independent variables 

explained 62.9% of the variation in customer satisfaction, while the remaining 

37.1% was explained by other factors outside this research. 

 

 

Keywords: Destination Image, Facilities, Service Quality, Customer Satisfaction 
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