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ABSTRAK

SITI LATIFAH. NIM 2432000264. Pengaruh Kualitas Produk terhadap
Keputusan Pembelian Skincare Safi (Studi Kasus Konsumen Swalayan Ada
Bogor)

Persaingan bisnis semakin terlihat kompleks terutama di era globalisasi. Sejak pandemi
terjadi, berbagai perusahaan mencoba untuk mempertahankan bisnis yang telah dibangun.
Beberapa bahkan sudah gulung tikar karena semakin menurunnya penjualan. Namun,
industri skincare atau perawatan wajah dan tubuh mulai tumbuh beriringan dengan pandemi
covid-19 setelah diketahui bahwa masyarakat lebih memilih untuk merawat kulit
dibandingkan harus merias. Hal ini terjadi karena pada masa pandemi, semua orang
diwajibkan menggunakan masker sehingga kebanyakan tidak suka berhias dan lebih
memilih merawat wajahnya. Fenomena ini membuat banyak pelaku bisnis mulai mencari
peruntungan dibidang tersebut sehingga Skincare hadir begitu besar ditengah-tengah
masyarakat hingga saat ini. Berbagai produk dengan nama-nama asing bahkan
kandungankandungan yang sebelumnya jarang ada dalam skincare mulai bermunculan
hingga akhirnya edukasi masyarakat mengenai komposisi skincare mulai terlihat lebih
terarah.

Tujuan penelitian ini adalah untuk mengetahui dan menganalisis pengaruh kualitas produk
skincare Safi di Swalayan Ada Bogor. Jenis penelitian ini menggunakan metode kuantitatif
dengan bentuk penelitian survey berupa pengumpulan data dengan menggunakan kuisioner,
model analisis data yang digunakan adalah analisis regresi linear sederhana. Populasi dalam
penelitian ini adalah konsumen Swalayan Ada Bogor, sedangkan sampelnya sebanyak 100
responden dengan pemilihan sampel menggunakan teknik Probability Sampling, maka
penulis akan menggunakan teknik pengambilan sampel berupa Proportionate
Stratified Random Sampling.

Hasil uji regresi menunjukkan bahwa 58,3% faktor-faktor keputusan pembelian dapat
dijelaskan oleh variable bebas seperti kualitas produk. Sedangkan selebihnya 41,7%
dijelaskan oleh faktor-faktor lain yang tidak diteliti dalam penelitian ini. Persamaan
regresi linear sederhana diperoleh Y = 4.431 + 0.835X. Artinya, semakin sesuai
kualitas produk maka semakin tinggi pula keputusan pembelian skincare Safi di
Swalayan Ada Bogor. Hasil uji t membuktikan bahwa variabel kualitas product
menunjukkan hasil analisis thitung (11.808) > ttabe (1.660), maka secara parsial variabel
kualitas produk berpengaruh signifikan ter hadap keputusan pembelian skincare Safi
di Swalayan Ada Bogor.

Kata kunci: Kualitas produk, keputusan pembelian.



ABSTRACT

SITI LATIFAH. NIM 2432000264. The Influence of Product Quality on Safi
Skincare Purchasing Decisions (Case Study of Consumers in Ada Bogor
Supermarket)

Business competition is increasingly looking complex, especially in the era of globalization.
Since the pandemic occurred, various companies have tried to maintain the business they
have built. Some have even gone out of business due to declining sales. However, industry
skincare or facial and body care began to grow in tandem with the Covid-19 pandemic after
it was discovered that people prefer to take care of their skin rather than having to apply
makeup. This happened because of pandemic, everyone was required to wear a mask so most
of them didn't like to decorate and preferred to take care of their faces. This phenomenon has
made many business people start looking for their fortune in this field Skincare present so big
in the midst of society until now. Various products with foreign names and even ingredients
that were rarely found in skincare before began to appear, and eventually people were
educated about the composition skincare starting to look more focused.

The purpose of this research is to know and analyze the influence of product quality skincare
Safi at Supermarket Ada Bogor. This type of research uses quantitative methods in the form
of survey research in the form of data collection using questionnaires, the data analysis model
used is simple linear regression analysis. The population in this study were consumers of the
Ada Bogor Supermarket, while the sample was 100 respondents with a sample selection
technique Probability Sampling, then the writer will use a sampling technique in the
form of Proportionate Stratified Random Sampling.

The results of the regression test show that 58.3% of the purchasing decision factors
can be explained by independent variables such as product quality. While the
remaining 41.7% is explained by other factors not examined in this study. The simple
linear regression equation obtained Y = 4.431 + 0.835X. That is, the more appropriate
the quality of the product, the higher the purchase decision skincare Safi at
Supermarket Ada Bogor. The results of the t test prove that the product quality variable
shows the results of the t analysiscoun(11.808) > twupie(1.660), then partially the product
quality variable has a significant effect on purchasing decisions skincare Safi at
Supermarket Ada Bogor.

Keywords: Product quality, purchase decision.
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