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Judul Skripsi : Pengaruh Promosi, Kualitas Pelayanan, dan Lokasi
Terhadap Keputusan Orang Tua Memilih Sekolah di MTs
Sirojul Athfal.
ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh promosi, kualitas pelayanan,
dan lokasi terhadap keputusan orang tua memilih MTs Sirojul Athfal di Ciawi,
Bogor. Metode penelitian menggunakan pendekatan kuantitatif dengan teknik
sampel jenuh. Pengumpulan data dilakukan melalui kuesioner kepada 89 orang tua
siswa, kemudian dianalisis menggunakan regresi linear berganda melalui perangkat
lunak SPSS 22. Hasil analisis menunjukkan bahwa secara simultan, ketiga variabel
berpengaruh signifikan terhadap keputusan memilih. Secara parsial, promosi
berpengaruh dominan, diikuti oleh kualitas pelayanan yang juga berpengaruh
signifikan, sedangkan variabel lokasi tidak menunjukkan pengaruh yang signifikan.
Nilai Adjusted R Square sebesar 0,188 menunjukkan bahwa 18,8% variasi
keputusan memilih dijelaskan oleh promosi, kualitas pelayanan dan lokasi,
sedangkan sisanya dijelaskan oleh variabel lain di luar penelitian ini.

Kata kunci: Promosi, Kualitas Pelayanan, Lokasi, Keputusan Memilih

ABSTRACT

This study aims to analyze the effects of promotion, service quality, and location on
parents' decisions to choose MTs Sirojul Athfal in Ciawi, Bogor. This study
employed a quantitative approach with a saturated sampling technique. Data were
collected through questionnaires distributed to 89 parents of students and analyzed
using multiple linear regression via SPSS 22 software. The analysis results indicate
that, simultaneously, all three variables have a significant effect on the decision to
choose. Partially, promotion is the most dominant influencing variable, followed
by service quality, which also has a significant effect, whereas location shows no
significant effect. The Adjusted R-Square value of 0.188 indicates that 18.8% of the
variance in parents' decisions is explained by promotion, service quality, and
location, while the remaining variance is accounted for by other variables not
included in this study.

Keywords: Promotion, Service Quality, Location, Parents’ Decisions
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