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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh promosi digital dan 
kepercayaan merek terhadap minat beli sepeda listrik Yadea di Kota Batam. Latar 
belakang penelitian didasarkan pada fluktuasi penjualan sepeda listrik Yadea serta 
semakin ketatnya persaingan industri kendaraan listrik yang menuntut perusahaan 
mampu membangun strategi promosi digital yang efektif dan meningkatkan 
kepercayaan konsumen terhadap merek. Penelitian ini menggunakan pendekatan 
kuantitatif dengan metode survei. Data diperoleh melalui penyebaran kuesioner 
kepada 101 responden yang memenuhi kriteria penelitian dengan teknik purposive 
sampling. Analisis data dilakukan menggunakan uji validitas, uji reliabilitas, uji 
asumsi klasik, analisis regresi linier berganda, uji t, uji F, dan koefisien determinasi 
(R²) menggunakan program SPSS. 

Hasil penelitian menunjukkan bahwa promosi digital berpengaruh positif dan 
signifikan terhadap minat beli sepeda listrik Yadea. Kepercayaan merek juga 
berpengaruh positif dan signifikan terhadap minat beli. Secara simultan, promosi 
digital dan kepercayaan merek berpengaruh positif dan signifikan terhadap minat 
beli sepeda listrik Yadea di Kota Batam. Nilai koefisien determinasi (R²) sebesar 
0,790 menunjukkan bahwa 79,0% variasi minat beli dapat dijelaskan oleh promosi 
digital dan kepercayaan merek, sedangkan sisanya sebesar 21,0% dipengaruhi oleh 
variabel lain di luar model penelitian. Hasil penelitian ini diharapkan dapat menjadi 
masukan bagi perusahaan dalam meningkatkan efektivitas promosi digital serta 
memperkuat kepercayaan merek guna meningkatkan minat beli konsumen. 

Kata Kunci: Promosi Digital, Kepercayaan Merek, Minat Beli, Sepeda Listrik 
Yadea. 
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Thesis Title  : THE EFFECT OF DIGITAL PROMOTION AND BRAND 
TRUST ON PURCHASE INTENTION OF YADEA ELECTRIC 
 BIKES IN BATAM 

 
ABSTRACT 

This study aims to analyze the effect of digital promotion and brand trust on 
consumers' purchase intention toward Yadea electric bicycles in Batam City. The 
study is motivated by fluctuations in Yadea's sales performance and the 
increasingly intense competition in the electric vehicle industry, requiring 
companies to implement effective digital promotion strategies and strengthen 
consumer trust in the brand. This research employed a quantitative approach using 
a survey method. Data were collected through questionnaires distributed to 101 
respondents selected using a purposive sampling technique. Data analysis was 
conducted using validity and reliability tests, classical assumption tests, multiple 
linear regression analysis, t-test, F-test, and the coefficient of determination (R²) 
with the assistance of SPSS software. 

The results indicate that digital promotion has a positive and significant effect on 
consumers' purchase intention toward Yadea electric bicycles. Brand trust also has 
a positive and significant effect on purchase intention. Simultaneously, digital 
promotion and brand trust have a positive and significant influence on purchase 
intention. The coefficient of determination (R²) of 0.790 indicates that 79.0% of the 
variation in purchase intention can be explained by digital promotion and brand 
trust, while the remaining 21.0% is influenced by other variables outside the 
research model. The findings are expected to provide useful insights for companies 
in enhancing digital promotion strategies and strengthening brand trust to increase 
consumers' purchase intention. 

Keywords: Digital Promotion, Brand Trust, Purchase Intention, Yadea Electric 
Bicycle. 
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