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ABSTRAK 

 

PITRIA ARYANI. NIM 241.180.7193. Pengaruh Marketing Mix Terhadap 

Keputusan Pembelian di Indomaret Palm Hills Babakan Madang. 
 

Indomaret adalah salah satu jaringan peritelan waralaba di Indonesia. Bisnis Minimarket 

pada saat ini tergolong sangat pesat, sehingga pengelola saling bersaing baik dalam 

product, price, promotion, place, people, process dan physical evidence. Oleh sebab itu, 

penulis tertarik untuk melakukan penelitian dengan judul Pengaruh Marketing Mix 

Terhadap Keputusan Pembelian di Indomaret Palm Hills Babakan Madang. 

 

Tujuan dari penelitian ini adalah untuk mengetahui dan menganalisis Pengaruh Marketing Mix 

Terhadap Keputusan Pembelian di Indomaret Palm Hills Babakan Madang. Jenis penelitian 

yang digunakan adalah penelitian kuantitatif dengan metode penelitian berupa pengumpulan data 

menggunakan kuesioner. Model analisis data yang digunakan adalah analisis regresi linier 

berganda. Pemilihan sampel dilakukan dengan cara Proportionate Stratified Random Sampling. 

Adapun sampel tersebut berjumlah 100 responden, dengan menggunakan analisis regresi linier 

berganda. 

 

Hasil uji regresi menunjukkan bahwa 60,80% faktor-faktor keputusan pembelian di Indomaret 

Palm Hills dijelaskan oleh produk, harga, promosi, lokasi, orang, proses dan bukti fisik sedangkan 

sisanya 39,20% dijelaskan oleh faktor lain yang tidak diteliti dalam penelitian ini. Sedangkan Uji 

F menunjukkan bahwa variabel independen yang terdiri dari produk, harga, promosi, lokasi, orang, 

proses dan bukti fisik secara simultan berpengaruh positif dan signifikan terhadap keputusan 

pembelian di Indomaret Palm Hills dengan hasil analisis Fhitung = (22,944) > Ftabel = (2,11). Hasil 

Uji t menunjukkan variabel produk hasil analisis thitung (3,528), proses (2,867), bukti fisik (3,244) 

dimana ttabel (1,986) maka secara parsial variabel tersebut berpengaruh secara signifikan terhadap 

keputusan pembelian sedangkan variabel harga menunjukkan hasil thitung (-1,124), lokasi (0,358), 

promosi (0,485) dan orang (0,624) dimana ttabel (1,986) maka secara parsial variabel tersebut tidak 

berpengaruh secara signifikan terhadap keputusan pembelian di Indomaret Palm Hills. Bisa 

dijelaskan bahwa variabel yang paling dominan mempengaruhi keputusan pembelian di Indomaret 

Palm Hills adalah promosi. 

 

Kata kunci: produk, harga, promosi, lokasi, orang, proses dan bukti fisik, keputusan 

pembelian. 
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ABSTRACT 

 

PITRIA ARYANI. NIM 241.180.7193. Influenca of marketing mix on purchasing 

decisions in Indomaret Palm Hills Babakan Madang. 

 

Indomaret is one of the franchise retail networks in Indonesia. Minimarket business is 

currently classified as very fast, so managers compete with each other both in product, 

price, promotion, place, people, process and physical evidence. Therefore, the authors 

are interested in conducting a research entitled The Effect of Marketing Mix on Purchase 

Decisions at Indomaret Palm Hills Babakan Madang. 

 

The purpose of this study was to determine and analyze the influence of the marketing mix 

on purchasing decisions at Indomaret Palm Hills Babakan Madang. The type of research 

used is quantitative research with research methods in the form of data collection using 

questionnaires. The data analysis model used is multiple linear regression analysis. 

Sample selection was done by means of proportional stratified random sampling. The 

sample amounted to 100 respondents, using multiple linear regression analysis. 

 

The results of the regression test showed that 60.80% of purchasing decision factors at 

Indomaret Palm Hills were explained by product, price, promotion, location, people, 

process and physical evidence while the remaining 39.20% was explained by other factors 

not examined in this study. . While the F test shows that the independent variables 

consisting of product, price, promotion, location, people, process and physical evidence 

simultaneously have a positive and significant effect on purchasing decisions at Indomaret 

Palm Hills with the results of the analysis Fcount = (22,944) > Ftable = (2,11). The 

results of the t test show that the product variables are the results of the analysis tcount 

(3.528), process (2.867), physical evidence (3.244) where ttable (1.986) then partially 

these variables have a significant effect on purchasing decisions while the price variable 

shows the results of tcount (-1.124), location (0.358), promotion (0.485) and people 

(0.624) where t table (1.986) then partially these variables have no significant effect on 

purchasing decisions at Indomaret Palm Hills. It can be explained that the most dominant 

variable influencing purchasing decisions at Indomaret Palm Hills is promotion. 

 

Keywords: product, price, promotion, place, people, process and physical evidence, 

purchase decision. 
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