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Judul Skripsi  :Pengaruh Kualitas Produk, Harga, dan Ulasan Konsumen 

Terhadap Keputusan Pembelian Cushion Skintific di E-Commerce (Studi Kasus 

Konsumen Kota Bogor) 

ABSTRAK 
 

Cushion Skintific merupakan produk makeup berbentuk foundation padat yang kini 

populer di kalangan anak muda. Selain sebagai alas bedak, produk ini mengandung 

bahan aktif seperti niacinamide, centella asiatica, dan hyaluronic acid sehingga 

berfungsi sekaligus sebagai perawatan kulit. Penelitian ini dilakukan untuk 

mengetahui pengaruh kualitas produk, harga, dan ulasan konsumen terhadap 

keputusan pembelian Cushion Skintific di e-commerce dengan studi kasus 

konsumen Kota Bogor. Jenis penelitian yang digunakan adalah kuantitatif dengan 

metode kuesioner dan analisis Regresi Linear Berganda pada 100 responden yang 

dipilih menggunakan purposive sampling. Hasil penelitian menunjukkan bahwa 

60,3% keputusan pembelian dijelaskan oleh variabel kualitas produk, harga, dan 

ulasan konsumen, sementara 39,7% dipengaruhi faktor lain. Uji F membuktikan 

ketiga variabel tersebut secara simultan berpengaruh signifikan terhadap keputusan 

pembelian (Fhitung 51,147 > Ftabel 2,70). Uji T menunjukkan kualitas produk 

(Thitung 2,968), harga (2,562), dan ulasan konsumen (4,449) berpengaruh 

signifikan, dengan ulasan konsumen sebagai faktor dominan dalam keputusan 

pembelian. 

ABSTRACT 
 

Cushion Skintific is a makeup product in the form of a compact foundation that has 

recently gained popularity, particularly among young people. In addition to 

functioning as a foundation, this product contains active ingredients such as 

niacinamide, centella asiatica, and hyaluronic acid, which also serve as skincare. 

This study aims to determine the influence of product quality, price, and consumer 

reviews on the purchase decision of Cushion Skintific in e-commerce, with a case 

study of consumers in Bogor City. The research employs a quantitative approach 

using questionnaires and multiple linear regression analysis on 100 respondents 

selected through purposive sampling. The results show that 60.3% of purchasing 

decisions are explained by product quality, price, and consumer reviews, while the 

remaining 39.7% are influenced by other factors. The F-test indicates that these 

three variables simultaneously have a significant effect on purchasing decisions (F-

value 51.147 > F-table 2.70). The T-test results show that product quality (T-value 

2.968), price (2.562), and consumer reviews (4.449) significantly affect purchasing 

decisions, with consumer reviews being the dominant factor. 

 

Keywords: Cushion Skintific, Product Quality, Price, Consumer Reviews, 

Purchasing Decisions 
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