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Abstrak  

Generasi Z merupakan konsumen digital terbesar di Indonesia dengan pertumbuhan e-

commerce eksponensial. Meskipun memiliki literasi keuangan digital tinggi, perilaku 

impulsive buying tetap meningkat didorong oleh kemudahan BNPL dan fenomena Latte 

Factor. Penelitian ini mengidentifikasi pengaruh Digital Financial Literacy, Kemudahan 

Akses BNPL, dan Latte Factor terhadap Impulsive Buying pada 47 responden Generasi Z 

di Bogor Selatan menggunakan regresi linear berganda. Hasil menunjukkan ketiga variabel 

signifikan secara simultan (F = 14.954, p = 0.000, R² = 0.511), namun hanya Latte Factor 

signifikan secara parsial (β = 0.659, p = 0.000). Temuan mengindikasikan knowledge-

behavior gap pada Generasi Z, di mana kesadaran pengeluaran kecil berulang merupakan 

faktor terkuat mendorong impulsive buying, memberikan implikasi penting bagi konsumen, 

platform e-commerce, penyedia BNPL, dan pembuat kebijakan. 

Kata Kunci: Digital Financial Literacy, Buy Now Pay Later, Latte Factor, Impulsive 

Buying, Generasi Z. 

Abstract 

Generation Z represents the largest digital consumer segment in Indonesia with 

exponential e-commerce growth. Despite high digital financial literacy, impulsive buying 

behavior increases driven by BNPL ease and the Latte Factor phenomenon. This research 

identifies the influence of Digital Financial Literacy, BNPL Access Ease, and Latte Factor 

on Impulsive Buying among 47 Generation Z respondents in South Bogor using multiple 

linear regression. Results show all three variables significantly influence impulsive buying 

simultaneously (F = 14.954, p = 0.000, R² = 0.511), but only Latte Factor is significant 

partially (β = 0.659, p = 0.000). Findings indicate a knowledge-behavior gap in 

Generation Z, where awareness of small repeated expenses is the strongest factor driving 

impulsive buying, providing important implications for consumers, e-commerce platforms, 

BNPL providers, and policymakers. 

Keywords: Digital Financial Literacy, Buy Now Pay Later, Latte Factor, Impulsive Buying, 

Generation Z. 
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