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Dandi Febriansah. NIM 61201021009047. Pengaruh Flash Sale dan VVoucher Gratis
Ongkir terhadap Keputusan Pembelian Karyawan PT Provices Indonesia.

Penelitian ini bertujuan untuk menganalisis pengaruh flash sale dan voucher gratis
ongkir terhadap keputusan pembelian karyawan PT Provices Indonesia pada
platform e-commerce Shopee. Penelitian menggunakan pendekatan kuantitatif
dengan desain eksplanatori dan metode survei. Sampel ditentukan menggunakan
teknik purposive sampling, sedangkan pengumpulan data dilakukan melalui
kuesioner dengan skala Likert lima tingkat. Analisis data menggunakan regresi
linear berganda untuk menguji pengaruh secara parsial dan simultan. Hasil
penelitian menunjukkan bahwa flash sale dan voucher gratis ongkir mampu
menjelaskan 58,9% variasi keputusan pembelian, sedangkan 41,1% dipengaruhi
oleh faktor lain di luar penelitian. Secara simultan, flash sale dan voucher gratis
ongkir berpengaruh signifikan terhadap keputusan pembelian, dengan nilai Fhitung
66,828 > Ftabel 3,10. Secara parsial, flash sale berpengaruh signifikan dengan nilai
Thitung 3,949 > Ttabel 1,986, sedangkan voucher gratis ongkir juga berpengaruh
signifikan dengan nilai Thitung 2,839 > Ttabel 1,986. Variabel flash sale menjadi
faktor yang lebih dominan dalam memengaruhi keputusan pembelian karyawan PT
Provices Indonesia.

Kata kunci: Flash Sale, Voucher Gratis Ongkir, Keputusan Pembelian.

ABSTRACT
Dandi Febriansah. NIM 61201021009047. The Effect of Flash Sale and Free
Shipping Vouchers on the Purchasing Decisions of PT Provices Indonesia
Employees.

This study aims to analyze the effect of flash sale and free shipping vouchers on the
purchasing decisions of PT Provices Indonesia employees on the Shopee e-
commerce platform. This research employed a quantitative approach with an
explanatory design and survey method. The sample was selected using purposive
sampling, while data were collected through a five-point Likert scale questionnaire.
Data analysis used multiple linear regression to examine the partial and
simultaneous effects of the independent variables on purchasing decisions. The
results showed that flash sale and free shipping vouchers explained 58.9% of the
variation in purchasing decisions, while the remaining 41.1% was influenced by
other factors outside the study. Simultaneously, flash sale and free shipping
vouchers had a significant effect on purchasing decisions, with F-count 66.828 >
F-table 3.10. Partially, flash sale had a significant effect with T-count 3.949 > T-
table 1.986, while free shipping vouchers also had a significant effect with T-count
2.839 > T-table 1.986. The flash sale variable was found to be the more dominant
factor influencing the purchasing decisions of PT Provices Indonesia employees.
Keywords: Flash Sale, Free Shipping Vouchers, Purchasing Decisions
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