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Nama Lengkap : Sylvi Nurkholisa Raju 
NIM :  61201022009488 
Judul Skripsi :  Pengaruh Live Streaming, Ulasan Produk dan Rating Terhadap 

Keputusan Pembelian Produk My.Syl di TikTok Shop. 

ABSTRAK 
Penelitian ini bertujuan menganalisis pengaruh Live Streaming, ulasan produk, dan rating 
terhadap keputusan pembelian produk My.Syl di TikTok Shop, baik secara parsial maupun 
simultan. Penelitian menggunakan pendekatan kuantitatif jenis verifikatif dengan teknik 
purposive sampling terhadap 100 responden pembeli produk My.Syl yang telah membeli 
lebih dari 2 kali dan berusia 18 tahun ke atas. Analisis data dilakukan menggunakan regresi 
linier berganda dengan bantuan SPS, disertai uji validitas, reliabilitas, asumsi klasik, serta 
uji hipotesis. Hasil penelitian menunjukkan bahwa Live Streaming berpengaruh signifikan 
dengan nilai thitng (7,558) > ttabel (1,985) dan signifikansi (0,000) < (0,05). Ulasan produk 
berpengaruh signifikan dengan nilai thitung (9,507) > ttabel (1,985) dan signifikansi (0,000) < 
(0,05). Rating berpengaruh signifikan dengan nilai t hitung (4,798) > t tabel (1,985) dan 
signifikansi (0,000) < (0,05). Secara simultan, ketiga variabel berpengaruh signifikan 
terhadap keputusan pembelian dengan nilai Fhitung (58,762) > Ftabel (2,70) dan signifikansi 
(0,000) < (0,05). Nilai Adjusted R Square sebesar (0,636) menunjukkan bahwa 63,6% 
variasi keputusan pembelian dipengaruhi oleh ketiga variabel tersebut, sedangkan sisanya 
dipengaruhi faktor lain di luar penelitian ini. 

Kata kunci: Live Streaming, Ulasan Produk, Rating, Keputusan Pembelian, Produk 
My.Syl Di TikTok Shop. 

ABSTRACT 
This study aims to analyze the influence of Live Streaming, product reviews, and rating on 
the purchasing decisions for My.Syl products on TikTok Shop, both partially and 
simultaneously. This study employs a quantitative approach with a verificative research 
type and a purposive sampling technique involving 100 respondents who had purchased 
My.Syl products more than twice and were aged 18 years and above. Data analysis was 
performed using multiple linear regression with the assistance of SPSS 26, accompanied 
by validity tests, reliability tests, classical assumption tests, and hypothesis testing. The 
results indicate that Live Streaming has a significant effect, with a t-count of (7.558) > t-
table (1.985) and a significance of (0.000) < (0.05). Product reviews have a significant 
effect, with a t-count of (9.507) > t-table (1.985) and a significance of (0.000) < (0.05). 
Rating has a significant effect, with a t-count of (4.798) > t-table (1.985) and a significance 
of (0.000) < (0.05). Simultaneously, the three variables significantly influence purchasing 
decisions, with an F-count of (58.762) > F-table (2.70) and a significance of (0.000) < 
(0.05). The Adjusted R Square value of (0.636) indicates that 63.6% of the variation in 
purchasing decisions is influenced by these three variables, while the remainder is 
influenced by other factors outside the scope of this study. 

Keywords : Live Streaming, Product Reviews, Ratings, Purchase Decisions, My.Syl 
Products on TikTok Shop. 
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