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ABSTRAK 

Persaingan usaha kuliner menuntut pelaku UMKM memahami faktor yang memengaruhi 

keputusan pembelian konsumen. Penelitian ini bertujuan menganalisis pengaruh perbedaan 

individu, faktor lingkungan, dan strategi pemasaran terhadap keputusan pembelian pada 

UMKM ayam goreng tepung di Kecamatan Caringin, Kabupaten Bogor. 

Penelitian ini menggunakan metode kuantitatif dengan pendekatan explanatory research. 

Sampel berjumlah 100 responden yang dipilih menggunakan teknik purposive sampling. 

Data dikumpulkan melalui kuesioner dan dianalisis menggunakan uji validitas, reliabilitas, 

asumsi klasik, regresi linier berganda, uji t, uji F, dan koefisien determinasi (R²). 

Hasil penelitian menunjukkan bahwa perbedaan individu, faktor lingkungan, dan strategi 

pemasaran berpengaruh signifikan terhadap keputusan pembelian, baik secara parsial 

maupun simultan. Nilai koefisien determinasi (R²) sebesar 0,713 menunjukkan bahwa 

71,3% keputusan pembelian dipengaruhi oleh ketiga variabel tersebut, sedangkan 28,7% 

dipengaruhi oleh faktor lain di luar penelitian. 

Kata Kunci : Perbedaan Individu, Faktor Lingkungan, Strategi Pemasaran, Keputusan 

Pembelian, UMKM Ayam Goreng Tepung. 

ABSTRACT 

The increasing competition in the culinary industry encourages MSMEs to understand the 

factors influencing consumer purchasing decisions. This study aims to analyze the effects 

of individual differences, environmental factors, and marketing strategies on purchasing 

decisions at fried chicken MSMEs in Caringin District, Bogor Regency. 

This study employed a quantitative method with an explanatory research approach. A total 

of 100 respondents were selected using purposive sampling. Data were collected through 

questionnaires and analyzed using validity and reliability tests, classical assumption tests, 

multiple linear regression, t-test, F-test, and the coefficient of determination (R²). 

The results show that individual differences, environmental factors, and marketing 

strategies significantly influence purchasing decisions, both partially and simultaneously. 

The coefficient of determination (R²) of 0.713 indicates that 71.3% of purchasing decisions 

are explained by these variables, while the remaining 28.7% is influenced by other factors 

outside the study. 

Keywords: Individual Differences, Environmental Factors, Marketing Strategy, 

Purchasing Decision, Fried Chicken MSMEs. 
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