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Abstrak 

 

Penulisan ini bertujuan untuk menganalisa bagaimana Pengaruh Promosi, Kualitas Produk, dan 

Harga terhadap Keputusan Pembelian konsumen pada Alfamart Cabang Pamulang. Di tengah 

persaingan ritel modern yang semakin ketat, pemahaman mengenai faktor-faktor yang mendorong 

konsumen untuk melakukan transaksi menjadi sangat krusial bagi keberlangsungan bisnis di Indonesia, 

khususnya di wilayah Pamulang. Penelitian ini dilakukan karena adanya fenomena ketidaktercapaian 

target penjualan toko pada periode Agustus 2025 hingga Januari 2026, dengan rata-rata pencapaian 

hanya sebesar 91%. 

 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode asosiatif kausal. Sampel 

yang digunakan sebanyak 97 responden yang dipilih melalui teknik purposive sampling. Data 

dikumpulkan melalui kuesioner berskala Likert 1-5 dan dianalisis menggunakan metode Partial Least 

Squares Structural Equation Modeling (PLS-SEM) dengan bantuan software SmartPLS. 

 

Hasil penelitian menunjukkan bahwa secara parsial, Promosi (X1), Kualitas Produk (X2), dan 

Harga (X3) berpengaruh positif dan signifikan terhadap Keputusan Pembelian (Y). Variabel Promosi 

menunjukkan pengaruh paling dominan dengan nilai koefisien jalur sebesar 0,385, diikuti oleh Kualitas 

Produk (0,312), dan Harga (0,288). Secara simultan, ketiga variabel tersebut memberikan kontribusi 

pengaruh sebesar 58,2% terhadap keputusan pembelian, sementara sisanya sebesar 41,8% dipengaruhi 

oleh faktor lain di luar model penelitian. Rekomendasi yang diberikan mencakup optimalisasi 

personalisasi promosi melalui aplikasi Alfagift, peningkatan manajemen kesegaran produk fresh food, 

serta penerapan strategi bundling berbasis nilai untuk meningkatkan kinerja penjualan di masa 

mendatang. 

 

Kata Kunci: Promosi, Kualitas Produk, Harga, Keputusan Pembelian, Alfamart. 
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Full Name   : IMAM KURNIAWAN 

NIM   : 61201022009296 

Thesis Title  : The Influence of Promotion, Product Quality, and Price on Consumer 

Purchasing Decisions at Alfamart Pamulang Branch 

 

Abstrak 

 

This study aims to analyze the influence of Promotion, Product Quality, and Price on consumer 

Purchasing Decisions at Alfamart Pamulang Branch. Amidst the increasingly intense competition in the 

modern retail industry, understanding the factors that drive consumers to make transactions is crucial 

for business sustainability in Indonesia, particularly in the Pamulang region. This research was 

conducted due to the phenomenon of unachieved store sales targets during the period from August 2025 

to January 2026, with an average achievement of only 91%. 

 

This research employs a quantitative approach with a causal associative method. The sample 

consists of 97 respondents selected through purposive sampling technique. Data were collected using a 

1–5 Likert scale questionnaire and analyzed using the Partial Least Squares Structural Equation 

Modeling (PLS-SEM) method with the assistance of SmartPLS software. 

 

The results indicate that partially, Promotion (X1), Product Quality (X2), and Price (X3) have 

a positive and significant influence on Purchasing Decisions (Y). The Promotion variable shows the 

most dominant influence with a path coefficient value of 0.385, followed by Product Quality (0.312) 

and Price (0.288). Simultaneously, these three variables contribute 58.2% to purchasing decisions, 

while the remaining 41.8% is influenced by other factors outside the research model. The 

recommendations provided include optimizing promotion personalization through the Alfagift 

application, improving fresh food quality management, and implementing value-based bundling 

strategies to enhance future sales performance. 

 

Keywords: Promotion, Product Quality, Price, Purchasing Decision, Alfamart. 
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