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[bookmark: _Toc235007291]ABSTRAK 
Beberapa faktor yang memengaruhi proses pengambilan keputusan adalah informasi yang diperoleh dari pengalaman pengguna lain, baik melalui rekomendasi secara langsung maupun melalui ulasan yang tersedia di berbagai media digital. Penelitian ini bertujuan untuk mengkaji pengaruh word of mouth (WOM) dan riview online terhadap keputusan pembelian di Asuransi Sunday. Tujuan penelitian ini Adalah untuk mengetahui dan menganalisis pengaruh word of mouth (WOM) dan riview online terhadap keputusan pembelian di Asuransi Sunday, penelitian ini menggunakan metode survei dengan pendekatan kuantitatif melaui penyebaran kuesioner. Teknik pengambilan sampel di lakukan dengan purposive sampling, dengan jumlah sampel sebanyak 100 responden. Data yang di peroleh di analisismenggunakan analisis regresi linier berganda.
Analisis dilakukan menggunakan metode regresi linier berganda dengan bantuan perangkat lunak SPSS untuk mengukur hubungan antara variabel independen dan keputusan pembelian. Hal ini dibuktikan melalui pengujian simultan (uji F) yang menghasilkan nilai Fhitung lebih besar dibandingan Ftabel dengan signifikan yang berada dibawah 0,05, sehingga model penelitian dinyatakan layak untuk digunakan. Selain itu, hasil koefisien determinasi menunjukkan bahwa sebagian besar variasi keputusan pembelian dapat dijelaskan oleh kedua variabel tersebut. Nilai adjusted R2 sebesar 0,817 mengindifikasi bahwa 81,7% perubahan keputusan pembelian dipengaruhi oleh word of mouth (WOM) dan riview online sedangkan 18,3% sisanya dipengaruhi oleh faktor lain yang tidak termasuk dalam penelitian ini. 
Hasil penelitian menunjukkan bahwa word of mouth (WOM) dan riview online secara bersama-sama memberikan pengaruh yang signifikan terhadap keputusan pembelian di Asuransi Sunday. Di antara kedua, variabel riview online memiliki pengaruh paling dominan dengan nilai standardized coefficient beta sebesar 0,685 dan thitung sebesar 8,941. Temuan ini menegaskan pentingnya riview online dalam mempengaruhi perilaku konsumen dalam keputusan pembelian di Asuransi Sunday. 


Kata Kunci: Word of Mouth (WOM, Riview Online, Keputusan Pembelian

Full Name	: Indah Karmila
NIM	: 61201022009150
Thesis Title	: The influence Of Word of Mouth (WOM) And Online Riview on 
  Employee Health Insurance Purchase Decisions at Sunday   
 Insurance 

[bookmark: _Toc235007292]ABSTRACT 
Several factors influence the decision-making process, including information obtained from the experiences of other users through direct recommendations and reviews available on various digital media platforms. This study aims to examine the influence of Word of Mouth (WOM) and online reviews on purchasing decisions at Sunday Insurance. Specifically, the study seeks to identify and analyze the impact of Word of Mouth (WOM) and online reviews on purchasing decisions at Sunday Insurance. This research employed a survey method with a quantitative approach through the distribution of questionnaires. The sampling technique used was purposive sampling, with a total sample of 100 respondents. The data collected were analyzed using multiple linear regression analysis.
The data were analyzed using multiple linear regression analysis with the assistance of SPSS software to examine the relationship between the independent variables and purchasing decisions. The results were supported by the simultaneous test (F-test), which showed that the calculated F-value was greater than the critical F-value, with a significance level below 0.05. This indicates that the research model is statistically significant and appropriate for use. Furthermore, the coefficient of determination analysis revealed that a substantial proportion of the variation in purchasing decisions could be explained by the two independent variables. The adjusted R² value of 0.817 indicates that 81.7% of the variation in purchasing decisions is influenced by Word of Mouth (WOM) and online reviews, while the remaining 18.3% is explained by other factors that were not included in this study.
The results of this study indicate that Word of Mouth (WOM) and online reviews simultaneously have a significant influence on purchasing decisions at Sunday Insurance. Among the two variables, online reviews were found to have the most dominant effect, as evidenced by a standardized beta coefficient of 0.685 and a t-value of 8.941. These findings highlight the important role of online reviews in shaping consumer behavior and influencing purchasing decisions at Sunday Insurance.
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