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 Kepuasan Pelanggan di Toko DAN+DAN 

 

ABSTRAK 

Penelitian ini bertujuan menganalisis pengaruh kualitas layanan, harga, dan 

promosi terhadap kepuasan pelanggan di Toko Dan+Dan Bogor. Metode yang digunakan 

adalah pendekatan kuantitatif melalui survei kuesioner kepada 98 responden, dengan 

analisis regresi linier berganda menggunakan SPSS versi 26. Variabel independen 

penelitian ini meliputi kualitas layanan, harga, dan promosi, sedangkan variabel 

dependennya adalah kepuasan pelanggan. Hasil penelitian menunjukkan bahwa secara 

simultan ketiga variabel berpengaruh signifikan terhadap kepuasan pelanggan. Secara 

parsial, kualitas layanan dan promosi berpengaruh positif signifikan, sementara harga tidak 

berpengaruh signifikan. Temuan ini menegaskan pentingnya peningkatan kualitas 

pelayanan serta strategi promosi yang tepat untuk meningkatkan kepuasan pelanggan. 

 

Kata Kunci: Kualitas Layanan, Harga, Promosi, Kepuasan Pelanggan 

 

 

ABSTRACT 

This study aims to analyze the influence of service quality, price, and 

promotion on customer satisfaction at Dan+Dan Store in Bogor. A quantitative 

approach was applied using a questionnaire survey of 98 respondents, and the data 

were analyzed with multiple linear regression using SPSS version 26. The 

independent variables are service quality, price, and promotion, while the 

dependent variable is customer satisfaction. The results indicate that 

simultaneously, the three variables significantly affect customer satisfaction. 

Partially, service quality and promotion show a positive and significant effect, while 

price has no significant effect. These findings highlight the importance of improving 

service quality and implementing effective promotional strategies to enhance 

customer satisfaction. 

 

Keywords: Service Quality, Price, Promotion, Customer Satisfaction 
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