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ABSTRAK 
 

 

MAYA SAFITRI . NIM 2411907525. Pengaruh Kualitas Pelayanan, Harga dan 

Promosi Terhadap Loyalitas Pelanggan Iphone Toko Blackroom Cell  Plaza Jambu 

Dua Bogor.  

 

Saat ini perkembangan dunia bisnis semakin pesat dikarenakan persaingan usaha yang 

semakin kompetitif. Oleh karena  itu perusahaan harus lebih kreatif dan inovatif agar 

mampu menjaga kelangsungan hidupnya.. Hal ini menyebabkan persaingan di usaha 

retail pun semakin ketat, terutama dibidang usaha smartphone iphone. Masih rendahnya 

tingkat loyalitas pelanggan iphone Toko Blackroom Cell  Plaza Jambu Dua tersebut 

kemungkinan besar disebabkan oleh beberapa faktor, diantaranya kualitas pelayanan, 

harga dan promosi yang diberikan oleh Toko Balckroom Cell Plaza Jambu Dua. 

 

Tujuan dari penelitian ini adalah untuk mengetahui dan menganalisis Pengaruh kualitas 

pelayanan, harga, dan promosi terhadap loyalitas pelanggan iphone Toko Blackroom 

Cell  Plaza Jambu Dua. Jenis penelitian yang digunakan adalah penelitian penjelasan 

(explanatory) dengan metode penelitian berupa pengumpulan data menggunakan 

kuesioner. Pemilihan sampel dilakukan dengan cara purposive sampling sejumlah 95 

responden Adapun model analisis data yang digunakan adalah dengan menggunakan 

analisis regresi linier berganda. 

 

Hasil koefisien determinasi (ajusted R square ) menunjukkan bahwa 40,5% faktor-faktor 

loyalitas pelanggan dapat dijelaskan oleh kualitas pelayanan, harga dan promosi 

sedangkan sisanya 59,5% dijelaskan oleh faktor lain yang tidak diteliti dalam penelitian 

ini. Hasil uji F menunjukkan secara simultan variabel kualitas pelayanan, harga dan  

promosi secara serempak berpengaruh signifikan terhadap loyalitas pelanggan dengan 

nilai Fhitung (22,294) > Ftabel (2,47). Adapun hasil uji t menunjukkan variabel promosi 

nilai thitung (4,705) dimana ttabel  (1,986)  maka secara parsial  valiabel promosi  

berpengaruh signifikan terhadap loyalitas pelanggan iphone di Toko Blackroom Cell  

Plaza Jambu Dua Bogor. Adapun variabel kualitas pelayanan tidak berpengaruh 

signifikan terhadap loyalitas pelanggan Toko Blackroom Cell  Plaza Jambu Dua Bogor 

dengan nilai thitung (-0,096). Variabel harga tidak berpengaruh signifikan terhadap 

loyalitas pelanggan iphone Toko Blackroom Cell  Plaza Jambu Dua Bogor dengan nilai 

thitung (1,299). 

Kata kunci: kualitas pelayanan, harga, promosi, loyalitas pelanggan 
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ABSTRACT 
 

 

MAYA SAFITRI . NIM 2411907525. The Effect of Service Quality, Price and 

Promotion on iPhone Pelanggan Loyalty Blackroom  Cell Plaza Jambu Dua Bogor 

Store. 

 

Currently, the development of the business world is increasingly rapid due to 

increasingly competitive business competition. Therefore, the company must be more 

creative and innovative in order to be able to maintain its survival. This causes 

competition in the retail business to be tighter, especially in the iPhone smartphone 

business. The low level of loyalty of  iPhone customers Blackroom Cell Plaza Jambu 

Dua Store  is most likely caused by several factors, including the quality of service, 

prices and promotions provided by Balckroom Cell Plaza Jambu Dua Store. 

 

The purpose of this study is to determine and analyze the effect of service quality, price, 

and  promotion on iphone customer loyalty Blackroom   Cell Plaza Jambu Dua Store. 

The type of research used is explanatory research with research methods in the form of 

data collection using questionnaires. The sample selection was carried out by  purposive 

sampling of 95 respondents. The data analysis used was by using multiple linear 

regression analysis. 

 

The results of the coefficient of determination (ajusted R square) showed that 40.5% of 

customer loyalty factors could be explained by service quality, price and promotion 

while the remaining 5.9.5% were explained by other factors not studied in this study. 

The F test results show simultaneously the variables of service quality, price and  

promotion simultaneously have a significant effect on customer loyalty with F values 

calculated (22.294) > Ftable (2.47).  As for theresults of the t test show  the promotion 

variable t-valuecount (4.705) where ttable (1.986) then partially valiabel promotion  has a 

significant effect on iphone customer loyalty in the Blackroom Store  Cell Plaza Jambu 

Dua Bogor. The variable of service quality does not have a significant effect on 

customer loyalty of Blackroom Cell Plaza Jambu Dua Bogor Store with a calculated t 

value (-0.096). Price variables do not have a significant effect on iphone customer 

loyalty   Blackroom Cell Plaza Jambu Dua Bogor Store with a calculated t value 

(1,299). 

Keywords: service quality, price, promotion, customer 
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