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ABSTRAK

RAHMAT HIDAYAT. NIM 2411807200. Pengaruh Harga, Promosi dan Kualitas
Pelayanan Terhadap Keputusan Pembelian Susu Cimory di Miss Cimory Center
Cibinong.

Saat ini perusahaan-perusahaan mulai bergerak kembali pasca adanya pandemi covid 19,
banyak perusahaan yang mulai bersaing kembali untuk mendapat peluang pasar. Salah
satunya yaitu dibidang penjualan susu baik yang skala besar maupun yang skala kecil
mulai banyak bermunculan kembali. Ada beberapa permasalahan yang harus dihadapi
seperti adanya daya saing dalam hal harga yang memang harga susu saat ini tergolong
cukup tinggi, program promosi yang dilakukan tidak sesuai dengan apa yang diharapkan,
jangkauan pasar yang belum meluas, kurangnya kepuasaan konsumen terhadap kualitas
pelayanan yang didapatkan.

Tujuan dari penelitian ini adalah untuk mengetahui dan menganalisis Pengaruh Harga,
promosi dan Kualitas pelayanan Terhadap Keputusan Membeli susu cimory di Miss
cimory Center Cibinong. Jenis penelitian yang digunakan adalah penelitian penjelasan
(explanatory) dengan metode penelitian berupa pengumpulan data menggunakan
kuesioner. Model analisis data yang digunakan adalah analisis regresi linier berganda.
Pemilihan sampel dilakukan dengan cara purposive sampling. Adapun sampel tersebut
berjumlah 86 responden, dengan menggunakan analisis regresi linier berganda.

Hasil uji regresi menunjukkan bahwa 70,70% faktor-faktor keputusan membeli dapat
dijelaskan oleh harga, promosi dan kualitas pelayanan sedangkan sisanya 29,30%
dijelaskan oleh faktor lain yang tidak diteliti dalam penelitian ini. Sedangkan hasil uji F
menunjukkan bahwa secara simultan variabel harga, promosi dan kualitas pelayanan
secara bersama-sama berpengaruh positif dan signifikan terhadap keputusan membeli
dengan hasil analisis yaitu nilai Fhitung (69,338) > Ftabel (2,712). Hasil uji t menunjukkan
bahwa variabel harga menunjukkan hasil analisis thitung (3,799) dan variabel kualitas
pelayanan menunjukkan hasil analisis thitung (5,741) dimana ttabel (1,664) maka secara
parsial kedua variabel tersebut berpengaruh positif dan signifikan terhadap keputusan
membeli susu cimory di Miss cimory Center Cibinong. Adapun variabel promosi tidak
berpengaruh positif dan signifikan terhadap keputusan membeli susu cimory di Miss
cimory Center Cibinong dengan nilai hasil analisis thitung (0,001). Variabel yang
dominan mempengaruhi keputusan membeli susu cimory di Miss cimory Center Cibinong
adalah kualitas pelayanan.

Kata kunci : Harga, Promosi, Kualitas pelayanan, keputusan pembelian.



ABSTRACT

RAHMAT HIDAYAT. NIM 2411807200. The Influence of Price, Promotion and
Service Quality on Cimory Milk Purchase Decisions at Miss Cimory Center
Cibinong

Currently, companies are starting to move again after the COVID-19 pandemic, many
companies are starting to compete again for market opportunities. One of them is in the
field of milk sales, both large and small scale, began to appear again. There are several
problems that must be faced such as competitiveness in terms of price, which is indeed the
current price of milk is quite high, promotional programs that are not in accordance with
what is expected, market reach that has not been expanded, lack of consumer satisfaction
with the quality of service obtained.

The purpose of this study was to determine and analyze the effect of price, promotion and
service quality on the decision to buy cimory milk at Miss Cimory Center Cibinong. The
type of research used is explanatory research with research methods in the form of data
collection using questionnaires. The data analysis model used is multiple linear
regression analysis. Sample selection was done by purposive sampling. The sample
amounted to 86 respondents, using multiple linear regression analysis.

The results of the regression test showed that 70.70% of the buying decision factors could
be explained by price, promotion and service quality, while the remaining 29.30% was
explained by other factors not examined in this study. While the results of the F test show
that simultaneously the price, promotion and service quality variables have a positive and
significant effect on purchasing decisions with the results of the analysis that the value of
Fcount (69.338) > Ftable (2.712). The results of the t-test indicate that the price variable
shows the results of the analysis tcount (3.799) and the service quality variable shows the
results of the analysis tcount (5.741) where ttable (1.664) then partially both variables
have a positive and significant effect on the decision to buy cimory milk at Miss Cimory
Center Cibinong . The promotion variable does not have a positive and significant effect
on the decision to buy cimory milk at Miss Cimory Center Cibinong with a value of t-count
analysis (0.001). The dominant variable influencing the decision to buy cimory milk at
Miss Cimory Center Cibinong is service quality.

Keywords: Price, Promotion, Quality of service, purchasing decisions.
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