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ABSTRAK 
 

Penelitian ini bertujuan untuk menganalisis pengaruh harga (X₁), kualitas produk 

(X₂), dan promosi (X₃) terhadap keputusan pembelian (Y) produk Diacoil Nail Serum, baik 

secara simultan maupun parsial. Latar belakang penelitian ini didasarkan pada fluktuasi 

penjualan Diacoil Nail Serum serta meningkatnya persaingan di industri produk perawatan 

kuku di Indonesia.  

Penelitian ini menggunakan pendekatan kuantitatif deskriptif dan verifikatif. 

Sampel berjumlah 100 responden yang merupakan konsumen yang pernah membeli dan 

menggunakan produk Diacoil Nail Serum, dipilih menggunakan metode purposive 

sampling dengan rumus Lemeshow. Pengumpulan data dilakukan melalui kuesioner 

berskala Likert. Analisis data menggunakan regresi linear berganda dengan bantuan SPSS, 

dilengkapi uji validitas, reliabilitas, dan uji asumsi klasik.  

Hasil penelitian menunjukkan bahwa secara simultan, harga, kualitas produk, dan 

promosi berpengaruh signifikan terhadap keputusan pembelian dengan nilai F hitung 

sebesar 111,930 dan kontribusi sebesar 77,8% (Adjusted R² = 0,771). Secara parsial, harga 

berpengaruh positif dan signifikan (t = 2,560; sig. = 0,012), kualitas produk berpengaruh 

positif dan signifikan (t = 2,669; sig. = 0,009), dan promosi berpengaruh positif dan 

signifikan (t = 11,313; sig. = 0,000). Variabel promosi merupakan variabel yang paling 

dominan berpengaruh dengan nilai Beta tertinggi sebesar 0,666.   

Kata Kunci: Harga, Kualitas Produk, Promosi, Keputusan Pembelian, Diacoil Nail Serum 

 

 

ABSTRACT 
 

This study aims to analyze the influence of price (X₁), product quality (X₂), and 

promotion (X₃) on purchasing decisions (Y) for Diacoil Nail Serum, both simultaneously 

and partially. The background of this research is based on sales fluctuations of Diacoil Nail 
Serum and the increasing competition in Indonesia's nail care product industry.  

This study employs a quantitative descriptive and verificative approach. A total of 
100 respondents who had purchased and used Diacoil Nail Serum were selected using 

purposive sampling based on the Lemeshow formula. Data were collected through a Likert-

scale questionnaire and analyzed using multiple linear regression with SPSS, supported by 
validity, reliability, and classical assumption tests. 

The results show that simultaneously, price, product quality, and promotion have a 
significant effect on purchasing decisions, with an F-value of 111.930 and a combined 

contribution of 77.8% (Adjusted R² = 0.771). Partially, price has a positive and significant 

effect (t = 2.560; sig. = 0.012), product quality has a positive and significant effect (t = 
2.669; sig. = 0.009), and promotion has a positive and significant effect (t = 11.313; sig. 

= 0.000). Promotion is the most dominant variable with the highest Beta value of 0.666.  
Keywords: Price, Product Quality, Promotion, Purchasing Decision, Diacoil Nail Serum
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