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1 06/01/2023 Diskus! Judul Tesis
2 09/01/2023 Persetujuan Judul Tesis '
3 __20/01/2023 Bab !
4 08/02/2023 Bab Il "
5 02/05/2023 Bab 111 s
6 05/05/2023 Persetujuan Sempro
7 25/02/2024 Bab IV
8 10/04/2024 BabV St
9 20/08/2024 Diskusi Ujian sidang Mefa hijau
I o 02/10/2024 Diskusi Revisi Lt
11 17/10/2024 Persetusal selesal Tesis Gy
Depok, 19 Oktober 2022
STIE "GIC1"
Kajur Magister Manajemen
Dr. Christina Ekawati, SE., MM.
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