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ABSTRAK

TAMARA OKTAFANI. NIM 61201121008900. Pengaruh Promosi, Brand
Ambassador dan Kualitas Produk Terhadap Keputusan Pembelian Scarlett
Whitening (Studi Kasus pada Masyarakat Kota Bogor)

Saat ini banyaknya merk skincare yang bermunculan membaut pelaku usaha bersaing
dengan perkembangan zaman serba modern dan mempunyai performa yang terbaik guna
mempertahankan keunggulan produk bisnis yang telah dibangun. Selain itu, para
produsen skincare berlomba-lomba untuk menawarkan produk guna memperoleh
perhatian konsumen. Salah satu Produk Skincare yang terkenal di Masyarakat adalah
Scarlett Whitening. Banyaknya merek Skincare saat ini, Scarlett Whitening memanjakan
para konsumennya dengan menawarkan berbagai macam produk kecantikan dan segala
kelebihannya. Karena hal tersebut, penulis tertarik untuk melakukan penelitian dengan
judul Pengaruh Promosi, Brand Ambassador, dan Kualitas Produk terhadap Keputusan
Pembelian Produk Scarlett Whitening (Studi Kasus Masyarakat Kota Bogor).

Tujuan penelitian ini adalah untuk mengetahui dan menganalisis pengaruh Promosi,
Brand Ambassador, dan Kualitas Produk terhadap Keputusan Pembelian Produk Scarlett
Whitening baik secara parsial maupun simultan. Jenis Penelitian yang digunakan adalah
penelitian kuantitatif dengan metode pengumpulan data menggunakan kuesioner
(angket). Penentuan Sampel dilakukan dengan cara Stratified Sampling. Jumlah sampel
yang digunakan sebanyak 100 responden dengan menggunakan model analisis regresi
linear berganda.

Hasil Uji Regresi menunjukan bahwa 47,20% dijelaskan bahwa faktor Keputusan
Pembelian Produk Scarlett Whitening di Shopee dapat dijelaskan oleh Promosi, Brand
Ambassador dan Kualitas Produk sedangkan 52,8% lainnya dijelaskan oleh faktor lain
yang tidak diteliti dalam penelitian ini. Hasil Uji F menunjukan bahwa variabel
independen yang terdiri dari Promosi, Brand Ambassador dan Kualitas Produk secara
simultan berpengaruh terhadap Keputusan Pembelian Produk Scarlett Whitening dengan
hasil analisis Fhiung = 30.47 > Fuper = 2.76. Hasil Uji t variabel Promosi menunjukan
thitung (5.016) > tuber (1.664) maka secara parsial variabel tersebut berpengaruh signifikan
terhadap Keputusan Pembelian pada Masyarakat Kota Bogor. Sedangkan variabel Brand
Ambassador dengan hasil analisis thitung (1.531) dan Kualitas Produk (-0.019) < ttabel
(1.664) maka secara parsial variabel tersebut tidak berpengaruh signifikan terhadap
Keputusan Pembelian pada Masyarakat Kota Bogor. Adapun variabel yang dominan
mempengaruhi keputusan pembelian Produk Scarlett Whitening pada Masyarakat Kota
Bogor adalah Promosi.

Kata Kunci: Promosi, Brand Ambassador, Kualitas Produk, Keputusan Pembelian



ABSTRACT

TAMARA OKTAFANI. NIM 61201121008900. The Influence of Promotion, Brand
Ambassador and Product Quality on Purchasing Decisions for Scarlett Whitening at
Shopee (Case Study of Bogor City People)

Currently, many skincare brands that have sprung up make business actors compete
with the development of modern times and have the best performance in order to
maintain the excellence of the products and businesses that have been built. In addition,
skincare manufacturers are competing to offer products to get consumer attention. One
of the Skincare Products that is well known in the community is Scarlett Whitening. The
number of skincare brands today Scarlett Whitening spoils its consumers by offering a
variety of beauty products and all their advantages. Because of this, the authors are
interested in conducting research with the title The Effect of Promotion, Brand
Ambassador, and Product Quality on Purchasing Decisions for Scarlett Whitening
Products (Case Study of Bogor City People).

The purpose of this study was to determine and analyze how much influence Promotion,
Brand Ambassador, and Product Quality have on Purchasing Decisions for Scarlett
Whitening Products (Case Study of Bogor City People). The type of research used is
quantitative research with data collection methods using a questionnaire (questionnaire).
Sample determination was carried out by stratified sampling. The number of samples
used was 100 respondents using multiple linear regression analysis models.

The Regression Test results show that 47.20% explained that the Scarlett Whitening
Product Purchase Decision factor was influenced by Promotion, Brand Ambassador and
Product Quality while the remaining 52.8% was influenced by other factors not
examined in this study. The results of the F test show that the independent variables
consisting of Promotion, Brand Ambassador and Product Quality simultaneously have a
positive effect on the Scarlett Whitening Product Purchase Decision with the results of
the analysis Fhiung = 30.47> Fuper = 2.76. The results of the t test for the Promotion
variable show thiung (5.016)> tupe (1.664), so partially this variable has a significant
effect on Purchasing Decisions at Shopee in the Bogor City Community. While the
Brand Ambassador variable with the results of the analysis of thiung (1.531) and Product
Quality (-0.019) < twuvel (1.664), partially these variables do not have a significant effect
on Purchasing Decisions in the Bogor City Community. It can be explained that the most
dominant variable influencing purchasing decisions for Scarlett Whitening Products in
the Bogor City Community is Promotion.

Keywords: Promotion, Brand Ambassador, Product Quality, Purchasing Decision
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