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ABSTRAK 
 

Industri makanan dan minuman merupakan salah satu sektor yang paling cepat 

berkembang di Indonesia. Penting bagi perusahaan susu untuk memahami faktor-faktor 

yang memengaruhi keputusan pembelian konsumen dan mempertahankan loyalitas 

mereka, terutama di tengah persaingan ketat. Penelitian ini dilatarbelakangi oleh adanya 

keraguan konsumen terhadap kualitas produk dan pelayanan di Susu Mbok Darmi cabang 

Stasiun Duri, yang masih kurang ramah dan meyakinkan, sehingga memengaruhi 

keputusan pelanggan. Penelitian ini menggunakan metode deskriptif kuantitatif dengan 

populasi seluruh konsumen Susu Mbok Darmi di Stasiun Duri. Sampel penelitian 

berjumlah 100 responden yang diambil menggunakan teknik accidental sampling 

berdasarkan rumus Slovin. Data primer diperoleh melalui kuesioner, sementara data 

sekunder dari studi pustaka. Variabel bebas meliputi Kualitas Produk (X1) dan Kualitas 

Pelayanan (X2), sedangkan variabel terikat adalah Keputusan Pembelian (Y). Pengolahan 

data dilakukan menggunakan SPSS, mencakup uji validitas, reliabilitas, asumsi klasik 

(normalitas, heteroskedastisitas, multikolinearitas), dan uji hipotesis (regresi linier 

berganda, uji t, uji F, dan koefisien determinasi). Hasil penelitian uji T menunjukkan 

bahwa Kualitas Produk dan Kualitas Pelayanan secara parsial berpengaruh signifikan 

terhadap Keputusan Pembelian, dibuktikan dengan nilai t-hitung masing-masing sebesar 

8,595 (untuk X1) dan 5,180 (untuk X2), keduanya dengan nilai signifikansi 0,000<0,05. 

Sedangkan secara simultan, Kualitas Produk dan Kualitas Pelayanan juga berpengaruh 

signifikan terhadap Keputusan Pembelian, ditunjukkan oleh nilai F-hitung sebesar 

253,585 dengan signifikansi 0,000<0,05. Koefisien determinasi (Adjusted R Square) 

sebesar 0,836 atau 83,6% menunjukkan bahwa 83,6% keputusan pembelian dipengaruhi 

oleh kualitas produk dan kualitas pelayanan, sementara sisanya 16,4% dipengaruhi 

variabel lain. Variabel kualitas produk memiliki pengaruh paling dominan terhadap 

keputusan pembelian. 
 
 
Kata Kunci : Kualitas Produk, Kualitas Kualitas, dan Keputusan Pembelian. 
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Thesis Little  : The Influence of Product Quaity and Service Quality on Purchasing 

Decisions Susu Mbok Darmi Stasiun Duri. 

 

ABSTRACT 

 
The food and beverage industry is one of the fastest growing sectors in Indonesia. 

It is important for dairies to understand the factors that influence consumer purchasing 

decisions and maintain their loyalty, especially in the midst of fierce competition. This 

research is motivated by consumer doubts about the quality of products and services in 

Mbok Darmi milk Duri Station branch, which is still less friendly and convincing, thus 

affecting customer decisions. This study uses a quantitative descriptive method with a 

population of all consumers of milk Mbok Darmi in Duri Station. Sample of 100 

respondents were taken using accidental sampling technique based on Slovin formula. 

Primary Data were obtained through questionnaires, while secondary data from 

literature studies. Independent variables include product quality (X1) and service quality 

(X2), while the dependent variable is the purchase decision (Y). Data processing was 

done using SPSS, including validity, reliability, classical assumptions (normality, 

heteroscedasticity, multicollinearity), and hypothesis tests (multiple linear regression, t 

test, F test, and coefficient of determination). The results of the T-test showed that 

product quality and service quality are partially significant effect on purchasing 

decisions, as evidenced by the t-count value of 8.595 (for X1) and 5.180 (for X2), both 

with a significance value of 0.000<0.05. While simultaneously, product quality and 

service quality also have a significant effect on purchasing decisions, indicated by the F-

count value of 253.585 with a significance of 0.000<0.05. The coefficient of 

determination (Adjusted R Square) of 0.836 or 83.6% indicates that 83.6% of purchasing 

decisions are influenced by product quality and service quality, while the remaining 

16.4% are influenced by other variables. Product quality variables have the most 

dominant influence on purchasing decisions. 

 

 

Keywords : product quality, service quality, and purchase decisions 
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