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Abstrak

Penelitian ini dilatarbelakangi oleh pentingnya promosi dan kualitas pelayanan dalam memengaruhi keputusan pengajuan pembiayaan pada Koperasi Konsumen Anugrah Citra Mulia. Persaingan antar lembaga keuangan yang semakin ketat mendorong koperasi untuk meningkatkan promosi dan kualitas pelayanan guna menarik minat masyarakat dalam mengajukan pembiayaan. Penelitian ini bertujuan untuk mengetahui pengaruh promosi dan kualitas pelayanan terhadap keputusan pengajuan pembiayaan secara parsial dan simultan. Penelitian ini menggunakan metode kuantitatif dengan teknik accidental sampling yang melibatkan 91 responden. Data diperoleh melalui penyebaran kuesioner dan dianalisis menggunakan analisis regresi linier berganda dengan bantuan program SPSS. Hasil penelitian menunjukkan bahwa promosi berpengaruh positif dan signifikan terhadap keputusan pengajuan pembiayaan (thitung = 2,121; sig. = 0,037). Kualitas pelayanan berpengaruh positif dan signifikan terhadap keputusan pengajuan pembiayaan (thitung = 6,267; sig. = 0,000). Secara simultan, promosi dan kualitas pelayanan berpengaruh positif dan signifikan terhadap keputusan pengajuan pembiayaan (Fhitung = 141,821; sig. = 0,000 < 0,05). Hasil koefisien determinasi sebesar 0,758 (75,8%) menunjukkan bahwa variabel promosi dan kualitas pelayanan mampu menjelaskan keputusan pengajuan pembiayaan sebesar 75,8%, sedangkan sisanya sebesar 24,2% dipengaruhi oleh variabel lain di luar penelitian.
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Abstract

This study was motivated by the importance of promotion and service quality in influencing financing application decisions at Koperasi Konsumen Anugrah Citra Mulia. Increasing competition among financial institutions encourages cooperatives to improve promotion and service quality in order to attract public interest in applying for financing. This study aimed to determine the effect of promotion and service quality on financing application decisions, both partially and simultaneously. This research employed a quantitative method using accidental sampling involving 91 respondents. Data were collected through questionnaires and analyzed using multiple linear regression with the assistance of SPSS. The results showed that promotion had a positive and significant effect on financing application decisions (t-value = 2.121; sig.
= 0.037). Service quality had a positive and significant effect on financing application decisions (t-value = 6.267; sig. = 0.000). Simultaneously, promotion and service quality had a positive and significant effect on financing application decisions (F-value = 141.821; sig. = 0.000 < 0.05). The coefficient of determination was 0.758 (75.8%), indicating that promotion and service quality explained 75.8% of financing application decisions, while the remaining 24.2% was influenced by other variables outside the scope of this study.

Keywords : Promotion, Service Quality, Financing Application Decision, Cooperative.
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