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ABSTRAK 

Penelitian ini dilatarbelakangi oleh transformasi digital yang memicu belanja spontan 

akibat strategi pemasaran ekspansif Shopee yang melumpuhkan kontrol rasional konsumen 

urban. Penelitian ini bertujuan menganalisis pengaruh Live Streaming, Flash Sale, dan 

Cashback terhadap Pembelian Impulsif pada pengguna Shopee di Kota Bogor. Metode 

yang digunakan adalah kuantitatif deskriptif melalui survei kuesioner kepada 100 

responden yang dipilih menggunakan teknik purposive sampling. Hasil uji instrumen 

menunjukkan seluruh butir pernyataan valid (rhitung > 0,300) dan reliabel (Cronbach's Alpha 

> 0,60). Analisis regresi linear berganda menghasilkan persamaan Y = 1,115 + 0,131X1 + 

0,711X2 + 0,421X3. Nilai koefisien determinasi menunjukkan bahwa Live Streaming, Flash 

Sale, dan Cashback berkontribusi sebesar 59,2% terhadap Pembelian Impulsif, sementara 

40,8% sisanya dipengaruhi oleh variabel lain di luar model penelitian ini. 

 

Kata kunci: Live Streaming, Flash Sale, Cashback, Pembelian Impulsif. 

 

ABSTRACT 

This study is motivated by the digital transformation triggering spontaneous shopping due 

to Shopee's expansive marketing strategies that override urban consumers' rational 

control. This study aims to analyze the effects of Live Streaming, Flash Sale, and Cashback 

on Impulsive Buying among Shopee users in Bogor City. The method used is descriptive 

quantitative through a questionnaire survey of 100 respondents selected via purposive 

sampling. Instrument test results show all items are valid (rcount > 0.300) and reliable 

(Cronbach's Alpha > 0.60). Multiple linear regression analysis yields the equation Y = 

1.115 + 0.131X1 + 0.711X2 + 0.421X3. The coefficient of determination indicates that Live 

Streaming, Flash Sale, and Cashback contribute 59.2% to Impulsive Buying, while the 

remaining 40.8% is influenced by other variables outside this research model. 

Keywords: Live Streaming, Flash Sale, Cashback, Impulse Buying. 
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